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About Me
● Senior Communications Manager for the Office of the CTO, DICK’s Sporting 

Goods
● Tepper MBA
● PhD Student in Media and Communications at IUP

○ Focus on Digital Communications, Digital Empathy, Audience Analysis



Starting Together
KPI-Key Performance Indicator 

Quantifiable, outcome-based statements used to measure success

Lift - Increase, Improvement

Follower/Fan-Interchangeable. Used to describe someone who “likes/follows” a 
social media page

Engagement-Any action on a social media page from a follower. Likes, comments, 
shares



Audience 
Who is your audience? 

Where are they?

What do you want them to do?

What information can I get from them?







Lookalike Audiences



Thought Leadership
Where can you be a thought leader?

Who/what organizations can you get to help you get your message out?

What offline things can you repurpose for online things?



Psychographics vs. Demographics 

● Personalities
● Lifestyles
● Interests
● Opinions, attitudes, and beliefs
● Values
● Qualitative

Source: https://www.hotjar.com/blog/psychographics-in-marketing/

https://www.hotjar.com/blog/psychographics-in-marketing/


The Relationship Economy
Relationships are the biggest differentiator in customer and brand loyalty

Consistent Message

Email

Landing 
Page

Social

Company 
Culture

Personalize, then scale



Test It Out

KPIs

Iterate

Turn Qualitative to Quantitative 



UTM Parameters



Facebook
● 2.45 billion monthly active users/1.62 billion daily active users globally
● 1.74 billion monthly MOBILE users, up 21% YOY

○ 94% of all ad venue is from mobile. Landing pages need to be mobile-friendly
● 25-34 make up the most common age demographic with 29.7% of users
● 76% of females have Facebook; 66% of males have Facebook
● 50% of 18-24 year-olds get on Facebook upon waking
● Highest traffic occurs mid-week between 1-3 p.m. local time; 18% higher 

engagement on Thursdays and Fridays
○ This will differ by audience, though

● ⅕ page views in the US occur on Facebook

Source: https://zephoria.com/top-15-valuable-facebook-statistics/

https://zephoria.com/top-15-valuable-facebook-statistics/


Facebook



YouTube
● Over 90% of 18-44 year-olds 

internet users watch 
YouTube; over 50% of 
internet users 75+ watch 
YouTube

● Second-largest search engine 
after Google

● 68% watch YouTube to help 
make a purchasing decision; 
80% at the beginning of the 
shopping experience

● Organic content is king; SEO 
i  l  ki



Instagram
● 8/10 users follow at least one business
● 25% of Facebook ad revenue comes from 

Instagram
● Posting weekdays between 10 a.m.-3 p.m. gets 

most engagement across platform
● Video posts receive 38% more engagement 
● Stories are consumed at a higher rate on 

Instagram compared to Snap and Facebook



Twitter
● 145 million daily monetizable daily active users
● 30 million daily U.S. users; 49 million monthly users. U.S. is largest percentage 

of users
● Gen Z makes up 44% of Twitter users (still more likely to be using YouTube, 

Facebook, Instagram and Snapchat)
● U.S.-based Twitter users: younger, more educated, richer than general U.S. 

pop
● 80% of U.S. tweets come from 10% of users. 65% of those 10% are women
● Twitter ad engagement is up 23% YOY; video ads are 50% cheaper in cost-

per-engagement
● Twitter users spend 26% more time with ads than other platforms
● #engagement. 100% more engagement with hashtags
● Videos get 10x engagement; 93% happen on mobileSource: https://blog.hootsuite.com/twitter-statistics/

https://blog.hootsuite.com/twitter-statistics/


LinkedIn
● B2B: 80% of leads vs. 13% Twitter, 7% Facebook
● 61 million LinkedIn users are senior-level influencers in their company; 40 

million have decision-making positions
● Most-used social media platform among Fortune 500 companies
● Profiles with photos get 21x more views and 36x more messages
● Only 3 millions users share content weekly. With 250 million monthly active 

users, big white space
● 50%+ of social traffic to B2B websites and blogs come from LinkedIn
● 0.2% of users publish articles; 45% of readers are in upper-level positions
● Long-form gets noticed
● Only 6% of the most-shared articles in the last 5 years were written by 

influencers



TikTok
● 69% of users are 13-24
● Average time spent on site is 46 minutes per day
● 2019 14 million educational videos were shared in China alone
● Sixth app for consumer spending
● EcoTok

Source: https://blog.hootsuite.com/tiktok-stats/#:~:text=TikTok%20has%20a%20reputation%20for,of%20the%20app's%20user%20base. 

https://www.instagram.com/eco.tok/?hl=en


Clubhouse
● Voice-based social platform
● “Rooms” based on topics
● iOS-only and mobile-only (for now)

Source: https://www.washingtonpost.com/technology/2021/02/10/what-is-clubhouse-faq/



Sources and More
● Instagram Hashtags: https://www.oberlo.com/blog/best-instagram-hashtags-for-likes
● Pew Report on adults using social media: https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-

adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/
● Twitter Stats 2019: https://blog.hootsuite.com/twitter-statistics/
● YouTube Marketing 101: https://blog.hootsuite.com/youtube-marketing/
● Google Keyword Planner: https://ads.google.com/home/tools/keyword-planner/
● LinkedIn for B2B: https://foundationinc.co/lab/b2b-marketing-linkedin-stats/
● Google URL Campaign Builder: https://ga-dev-tools.appspot.com/campaign-url-builder/
● Psychographics in Marketing: https://www.hotjar.com/blog/psychographics-in-marketing/
● Start with Why TED Talk: 

https://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action?language=en
● How to set up a Facebook ad campaign: https://buffer.com/library/facebook-ads
● How to set up a Twitter ad campaign: https://business.twitter.com/en/help/campaign-setup/create-a-tweet-

engagement-campaign.html
● How to set up a LinkedIn ad campaign: https://www.seerinteractive.com/blog/set-linkedin-ads/
● SEO step-by-step: https://neilpatel.com/blog/simple-guide-to-seo/

https://www.oberlo.com/blog/best-instagram-hashtags-for-likes
https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/
https://blog.hootsuite.com/twitter-statistics/
https://blog.hootsuite.com/youtube-marketing/
https://ads.google.com/home/tools/keyword-planner/
https://foundationinc.co/lab/b2b-marketing-linkedin-stats/
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://www.hotjar.com/blog/psychographics-in-marketing/
https://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action?language=en
https://buffer.com/library/facebook-ads
https://business.twitter.com/en/help/campaign-setup/create-a-tweet-engagement-campaign.html
https://www.seerinteractive.com/blog/set-linkedin-ads/
https://neilpatel.com/blog/simple-guide-to-seo/


Thank you! Questions?

Stay in touch!
laura.kelly1987@gmail.com

linkedin.com/in/laura-kelly-00338212/

mailto:laura.kelly1987@gmail.com
https://www.linkedin.com/in/laura-kelly-00338212/
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