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Cold Marketing Tactics

SEO
PPC
Display
Social Media Ads
Email



We need a 
podcast.

Founder
(you)

These are not 
cold marketing 
tactics

We need to 
post more 
on social.



COLD

WARM

HOT

REALLY 
HOT

Website Visitors / Email Subscribers / 
People that engaged with your ad

People that have never heard of you

Purchasers / Word of Mouth Spreading People

Repeat Purchasers / Brand Loyalists / Followers😍

🥶



Cold Marketing Tactics

SEO
Trying to rank your site high for a keyword that will 

help you earn business

PPC
Paying google for a search engine ad on the 

keyword you want to rank for

🥶



#1 Organic Result
40% Market Share

Ads
Up to 6% Market Share

PPC

SEO



Cold Marketing Tactics

Display
Putting your ad / content on other people’s 

websites

Social Media Ads
Putting your ad on other people’s feeds

🥶



Display Marketing



Social Media Ads

- More Space

- Better Visuals

- Comments & Discussion

- Shareability





Cold Marketing Tactics

Email
1:1 Personalized Emails



https://www.yesware.com/blog/cold-email/

Contact Mining

Cold Email

Use Tools such as Yesware 
or Gmass

Learn The Art of Writing a 
Cold Email



These are NOT Cold Marketing Tactics

Email Newsletters
Podcasts
Youtube Videos
Social Media Posting
Webinars
White Papers
Blog Articles (Unless SEO driven)

But they are bait to use for cold marketing 



Cold Marketing Tactics

SEO
PPC
Display
Social Media Ads
Email



Cold Marketing Tactics

SEO - takes a long time
PPC - expensive, immediate
Display - waste of money
Social Media Ads - expensive, immediate
Email - cheap, immediate, contact mining



COLD

WARM

HOT

REALLY 
HOT

Website Visitors / Email Subscribers

People that have never heard of you

Purchasers / Word of Mouth Spreading People

Repeat Purchasers / Brand Loyalists / Followers



Ads are expensive, but immediate. Social is hard. SEO 
takes time, but ends up being cheaper in the long run



The Internet 
makes SEO seem 
complicated





HIGH VOLUME
HIGH COMPETITION

LOW COMPETITION
LOW VOLUME

HARD TO RANK
HARD TO CONVERT

Short Keyword Phrases
“dresses”

EASY TO CONVERT
EASY TO RANK

Mid-Length Keyword Phrases
“Red dresses”

Long Tail Keyword Phrases
“Red off the shoulder dresses 2021”

Only go after terms 
you can WIN!



Your Site

Your Blog
22

Every new piece of content created is like a new salesperson sitting on 
organic search results collecting new traffic.



SEO in 2022 
(assuming you have a website)

Research the Keyword

Analyze the Competition

Outdo the Competition



Me-2-U An app that finds 
the human 
connection path 
between any two 
people. 



WEBSITE APP



Me-2-U Website: Content, 
slowly build readers 
and subscribers

App: Ready for 
Primetime



SEO in 2022 
(assuming you have a website)

Research the Keyword

Analyze the Competition

Outdo the Competition





Analyze the top 3 results

Can you write a better article?

If so, write!

If not, skip



What makes a great blog?
FOR SEO

Well-written & Clear

Keyword Driven in the Title and Content

2000-3000 words

Internal Links

External Links

Embeds

Images with alt text

Diagrams with alt texts

Author Profile



3000 words

No design

Not many 
external links

Author Bio

Big Blog



Me-2-U Write more content that 
wins more keywords

Get recurring traffic

Convert traffic into APP 
downloads when ready



Your Blog
33

Every new piece of content created is like a new salesperson sitting on 
organic search results collecting new traffic.




