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Before we get started…

Thank you for attending. We know you all have busy schedules.

Amanda Berneburg, Director, Online Strategy in the Marketing & 
Communications Division

Tom Vrana, Director, Enterprise Applications in Computing Services

As you know, this entire web effort is a joint program between Marketing & 
Communications and Computing Services. We have many members of our 
team here today. 
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- Meets the needs of most pages
- All of CMU’s main site is made from the “Standard Page” type
- Includes: hero images, silent videos, grids, sidebars, slideshows, 

expand/collapse
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- New: sidebars!
- New: Media Inquiries dropdown
- Options for grid, slideshow, and additional content below the article
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- New: multiple, categorizable grids per page
- Options for slideshow, additional content, and additional grids below the 

news grid
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- New: sidebars!
- New: Contact info dropdown
- Options for grid, slideshow, and additional content below the bio information
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- Multiple, categorizable grids per page
- No more yearbook layout
- New layout: grid or stacked
- Options for grid, slideshow, and additional content below the bios
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- Mostly the same options as v4
- Options for grid, slideshow, and additional content below the article
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- Hamburger menu like existing mobile navigation
- 1st level remains at top of every page
- Closed on site homepages
- Open on children pages for easy navigating (but can be closed)
- Navigation structure will still be determined by folder structure
- Recommend shallow navigation on your sites
- We did user testing on the navigation; positive results from diverse 

demographics
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This is Marketing & Communications’ official statement about logos.
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- We understand that you have unit logos that you want to continue using, so 
we've made that possible in the new templates. But there are a 
few guidelines.

- For usability, brand recognition, and SEO: site name will always appear on 
the left, logo will appear on right

- Landscape, square, and round logos work best
- Remove unit name from logos
- The logo space is set to a max width/height to ensure proper display
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One common request we've heard from users is the ability to tag articles and 
bios with keywords
In v4, you could assign keywords to pages, but you couldn't review keywords 
that had been previously entered.
Now, you can choose from global/preset categories which may suit your needs; 
or, you can enter your own, which are specific to your site.
You can select multiple categories and mix/match between lists
Then, you can generate News Index and Bio Index pages with content grouped 
by category.
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Manual
Site leads that choose this option will receive a clean, empty CMS site 
environment with the new templates. They will be responsible for 
building their new sites from scratch. This includes manually entering all 
of their site content, uploading site files, inserting images, etc. When the 
site is ready to go, a site publish request will need to be entered by the 
site sponsor or lead. Then the Computing Services team will publish the 
new site to the existing site domain, for example www.cmu.edu/news.

If site leads don’t have the time or resources to build a site from scratch, 
we have a second option…

25



Auto-Migration
In this option, the content (text, images, etc.) is lifted out of the version 4 
templates. The Computing Services team then does some awesome 
scripting that takes the content and inserts it into the version 5 
templates. With content in version 5, site leads will need to review the 
site and double check that everything looks good. When the site is ready 
to go, a site publish request will need to be entered by the site sponsor 
or lead. Then the Computing Services team will publish the new site to 
the existing site domain, for example www.cmu.edu/news.

Of course, that is over-simplified, so let’s get into the details…. Again if 
you have questions, please contact us!

26



27



-Can start to build content plan, source images and write copy now 
rather than waiting till the new site environment is ready.
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Key Notes
• Pages cannot be copied between v4 and v5 websites. 

Images and video files must be downloaded and 
uploaded from the site backup provided via Box. 
Text will need to be manually copy and pasted into the 
new site.
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Key Notes
• Pages cannot be copied between v4 and v5 websites. 

ALL FILES must be downloaded and uploaded from the 
site backup provided via Box. 
Text will need to be manually copy and pasted into the 
new site.

The Web Resource Site, which will feature documentation, training 
materials, photography resources and workshop details will be 
published in April.
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Will have instructions for things like discarding drafts available through 
the Web Resource Site.

Sites will be scheduled for auto-migration in phases. Computing Services 
will communicate the date and details of your site migration 1 month in 
advance. If this timeslot conflicts with critical business processes, opt-
out and your site will be scheduled for another date.

A reminder will be sent from Computing Services 1 week in advance of 
auto-migration date.
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When reviewing the updated navigation, clean out unnecessary pages 
and organize remaining pages as needed.
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Key Notes
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To avoid duplicative work, we recommend publishing as soon as 
possible.
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This is a lot of information to take-in, but this isn’t the last time you’ll be 
hearing it. 

We’ll be communicating via the cms-announce D-list. 

The first of these communications will be within one week where we will 
send you a link to the form where you’ll need to choose your migration 
path: auto-migration or manual rebuild. 

In mid-April, we’ll send out an email to the cms-announce D-list to let 
you know when the new website launches, the one that includes how-
tos and detailed information

One thing to remember: 
We are embarking on a new way of the web at CMU. 
-new features and 
-making improvements to these templates on a regular basis. 
We need your help to tell us when you like parts of the 
templates and what you are looking for in future releases. 
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